Increasing your
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with VIDEO:

Turn viewers into customers
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Does video increase conversion?
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Google Analytics tells you what's happening. KISSmetrics tells you who's doing it.
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T Can Product Videos Increase
Get the latest content first. CO nversion Ratesf)
If a picture is worth a thousand words, a product video could very well be worth a 662
thousand sales. Considering that video now appears in 70% of the top 100 search W Tweet
results listings, and that viewers are anywhere from 64-85% more likely to buy
m after watching a product video - this is one marketing force you can't afford to 26
ignore. Here's why: g+
Online video marketing has finally come of age. We no longer have to deal with a
275

JUNE 4TH,

1PM EDT begging for our business. These days, smart companies and innovative m
10AM PDT : : o N

|- entrepreneurs are turning the online broadcast medium into a communications

JORDAN

LITMUS

Beyond Email Open Rates:
How to Unlock the
Potential of Your Audience

REGISTER NOW

glut of sluggish connections, incompatible technologies or bland commercials

cornucopia: a two-way street of give-and-take.

How Well Does Online Video Convert?

The great thing about online video is that people vastly prefer watching over
reading (just consider the last time you watched the news versus reading a

newspaper!) It spans nearly every industry and demographic.

Organizational housewares e-tailer StacksAndStacks.com reported that visitors

were 144% more likely to purchase after seeing a product video than those who
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Video converts and here Is the proof: 46%
INCrease In conversion rate

Posted in A/B Split Testing, Case Studies, How To on January 18,2011

et 1 o) s o

Through his website SixPackAbsExercises.com, personal trainer Carl
Juneau teaches men the best ab exercises for getting six pack abs. Carl
heard his top competitor doubled his sales after he started to use video to
market and demonstrate his products so he decided to use Visual Website
Optimizer to test video on this website. Carl carried out three split tests
which conclusively proved that videos increased conversions on his
website by as much as 46%.

A/B Test #1 (call-to-action test)

In first split test, he tested two variations of the “call to action” on his sales
page.

e The control was: “Next Page Read Sample of Book”
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How do we make

ENGAGING VIDEOS,
put them in the RIGHT PLACES,

and make sure that they
DRIVE ACTION?
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After someone watches this video
| want them to



Twitter Cards And The Twitter
Follow Lab

Follow @brendan

Videb Measurement Basics



Five video metrics to measure for conversion

1. Time on site

2. Play rate

3. Engagement

4. In-video conversion
5. Conversion on site




Time on site

O O od Pages - Google Analytics x ' Chris
&~ C O nttps://www.google.com/analytics/web/?hl=en#report/content-pages/a535854w8597536p8957678/% 3Fexplorer-table.filter % 3Dblog % 26explorer-tabl. .. O O 9§ 1=
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Primary Dimension: Page Page Title Other

%[ Average time on blog

Secondary dimension ¥ Sort Type: Default ~ blog Q advanced H © =
» Demographics p Pageviews Unique Avg. Time on Bounce Rate Page Value °
age Pageviews Page Entrances % Exit .
» Interests I
74,660 67,668 00:04:00 49,018 60.70% 67.38% $0.00 n | I l l l
» Geo % of Total: % of Total: Avg for View: % of Total: Avg for View: Avg for View: % of Total:
10.20% 10.83% | 00:02:25 (65.48%) 12.21% | 47.18% (28.64%) | 54.83% (22.89%) 0.00% ($0.00)
+ Behavior (731,974) (624,554) (401,313)
New vs Returning B 1. /blog/sandwich-video-interview & 9,323 (12.49%) 8,693 (12.85%) 00:05:44 7,186 (14.66%) 89.16% 81.15% $0.00 (0.00%)
Frequency & Rec... : ina-timeline-actions- —
A . Vf,:ﬁ%’;ﬁ?,:ﬁ'&igwg‘e actions- 8,343 (11.17%) @ 7,703 (11.38%) 00:07:24 7,004 (14.29%) 41.91% 77.08% $0.00 (0.00%)
Engagement
B 3. /blog 2 5,869 (7.86%) 4,436 (6.56%) 00:00:55 1,138 (2.32%) 39.52% 20.60% $0.00 (0.00%) A . . h . d
verage time with video
S - /blog/go-pro-lessons @ | 4,412 (591%) 4,154 (6.14%) 00:26:10 4,124 (8.41%) 54.06% 93.16% $0.00 (0.00%)
» Mobile
. [
Gl - V D ogMow-we-record-audio-canon-gg | 3,222 (a32%) | 2,976 (4.40%) 00:12:08 2,851 (5.82%) 68.35% 89.54% $0.00 (0.00%) 1 ! " 3 O m I n
> . . . 4 B ) _ B [ |
Senchmarking - V Dlogfinterview-tips-ffom-sarah-gfegn | 1,640 (220%) | 1,643 (228%) 00:05:11 591 (121%) 56.32% 54.39%  $0.00 (0.00%)
Users Flow
- C?L%%’lﬁg:ig;gﬁ; fridays-boston- = | 4 566 (2.10%) | 1.489 (2.20%) 00:19:50 1,318 (2.69%) 17.53% 86.59% $0.00 (0.00%)
'!, Acquisition B
- 8. /blog/fullscreen-video-homepage & 1,515 (2.03%) 1,249 (1.85%) 00:04:11 1,059 (2.16%) 7.36% 60.13% $0.00 (0.00%)
T Behavior B 9. /blog/wearing-color-camera @ 1,504 (2.01%) 1,416 (2.09%) 00:04:54 1,400 (2.86%) 93.93% 92.62% $0.00 (0.00%)
, - : /blog/remove-black-bars-from-onli . e s AR B, o o e
Overview ne-video i 1,447 (1.94%) 1,376 (2.03%) 00:05:34 1,268 (2.59%) 85.40% 85.49% $0.00 (0.00%)

Behavior Flow ,
Show rows: 10 E Goto: | 1 1-100f1442 € >
v Site Content
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Play rate

% of people that load the page and click play



» © « Basecamp helps you jugy X Chris

o Basecamp LLC [US] https.//basecamp.com/stories @ ¥ 8 {1 =

4 Basecamp See prices & start a free trial Case study Support ERGCERLRCELTE LRI e

These Basecamp success stories are inspired by real customers who found a little more joy in their work life with Basecamp.

. Kevin’s small software business was booming! He avoided
dropping the ball on his plate of growing projects by moving all
of his clients and responsibilities to Basecamp.

25 video views / 100 iews = 25% play rate
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Engagement

How much of the video was watched (and rewatched)
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< Project Trends: Production Choosing Music for Your Video
A Choosing Music for Your Video
61% Average Engagement
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27.2K Total Plays
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64% Play Rate
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Learning Center

€ Project Trends: Production Choosing Music for Your Video

Choosing Music for Your Video

0 18,446 viewers
6 1 A) Average Engagement 68% engagement
\ 1:20

277.2K Total Plays

64% Play Rate

40 Actions

Heatmaps
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tngagement Is viewing momentum

They want to know what to do next



In-video conversion

DIY Office Video Studio

16% Average Engagement

___________________________________________________ 100%
46K Total Plays

___________________________________________________ 5%
62% Play Rate

--------------------------------------------------- ¥ 0%
2.1K Actions

___________________________________________________ 25%

82% - Call to Action

140 clicks / 171 impressions
Heatmaps



Conversion on site

Q & @\fldeo Strategy Guide for T ' Chris |

= C' G nhttps://app.unbounce.com/11864/pages/855be2a8-e09e-11e0-814e-12313e003591 @ I —

CLIENTS Default Client ™ Support - g Chris Savage «

Video Strategy Guide For The Deck W

Change URL http://guides.wistia.com/video-strategy-guide-marketing/

Organize pages with groups!

K o Created 3 years ago, updated 3 years ago. Last Published 3
1 741 128 7'35 /o W 2ars a —_. O,

Use the nk below to creat VISITORS CONVERSIONS CONVERSION BATE B ol et e
new ¢ BLAH BLAH BLAH BELAH
Edit Notes »
+ New Group A/B Test Centre *%, Reset Stats & Preview Variants () Add Variant
DOMAINS Current Champion Weight Visitors Views Conversions Conversion Rate

No video @ #+  100% 1741 1895 128 7.35%

USERS

SETTINGS Optimize your conversion rate by testing additional variants

g ©Of this page. “..  Start with a Copy of @ Crea_ate a new Page
your Existing Page or Variant from Scratch

Conversion Rate Chart - Last 30 Days Leads (128)

& View Leads

& Generate CS5V of Leads




Five video metrics to measure for conversion

1. Time on site
2. Playrate v©
3. Engagement ¥
4. In-video conversion¥
5. Conversion on site




Increasing Play Rate



How much does placement matter?

Above the Fold

Below the Fold

Crawled 80k pages with Wistia-hosted videos



Fach zone is
250 pixels in height
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9% increase in play rate w/unique player color

O o = Shooting with an iPhone |1 Chris
“— C' [ nhttps://home.wistia.com/medias/enmsecmwwc ®© O & {1 =
Custom | e ’ W I S I I A Projects Stats Help Account
< Back to Shooting Video with an iPhone

Change Thumbnail

Player Color

#9ac223 Yellow green

Comments

Enable comments on this page

Shooting with an iPhone Intro

Chris Savage



35% increase in play rate w/custom thumbnail

- Trevor Holmes - Timelaps: xX
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Customize

Load Settings Save Close

Change Thumbnail

Upload a new imaage

Use the current frame

Player Color

#3ea9fs Dodger blue

Comments

Enable comments on this page

» Timeline Actions

» Captions
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Trevor Holmes - Timelapse of the Dome Construction

Chris Savage  Your mess,




Fntice with the thumbnalil

A frequently asked question in the SEO world is whether or not branding plays a part in Google's
ranking algorithm. There's a short answer with a big asterisk, and in today's Whiteboard Friday,
Rand explains what you need to know.

Is Bf‘ond a Goo%le. Ronking qu'orz_

—

A com

‘ < o i e
""‘(‘O(\A ,‘o\ﬁ.'( .‘J () kom\“ﬂ% Fo(_\o(‘ — 3?“ (q_ (\\%Of\“\'\lt \nPJ7 HW a“3 t)fa!'\a (DFCQ\O‘C b fM\“ﬁ% <..‘%M\'» - l
£ A il . “-a‘ (,oo%\t measeies 004 m—
“1>Th‘ NYTiaes Topes “’z'}' :““Y ‘ el uses Yo Aetermine fank Al A
< S Lok Qarnalem _,: ;_- i posilion. Lisks _— AT .‘ ﬁ)
— A_E;:j !M‘nw [3 —~% i SRR
. e ”‘ k: ."j‘ " .‘ '., : . =

NYTiowes

(_o(\‘e\u‘f wc_“ “.\\_k

ARE (iad by Google

dicech oy,

Sencch coM Le om ©
Cew characls AN deive
lealfit Yo uaDrended 33

CTR
)| &

\
OE. Com

Gy Eion
icewmlaie

“

Embed

Is B(‘ond ?_600%‘6 Rcmk'\ng Fad‘c:‘?

— - — .* o
RM\‘\\O% Fador = Specs (x‘ A\$o¢ Mimic input H e Deosd corcdlale do ‘.“\c‘s ,v%“‘\‘_
ot Google measvies and — — i
uses Yo Actermine fank e S
posilion. Links __— = - FX Wt g:\;:"‘
Bfana a\most cce‘n;a\y ! “‘: :‘;‘: :"‘ ‘:"‘ & o&"‘"":::.\.‘v -\o W
does NOT £+ W ; D— _— ,7f\\‘ %
oS ~ "t —

N L{.ﬁ

Aelial Yon. =2 < A =1
i

| PRESPROP 50{“\‘ 5"8"’“\ ;_\/



INg

1C

ideo big and ent

Make the v






® O / = A New Way to Organize Yo X \2 Chris ‘

> ¢ |1 wistia.com/blog/organize-your-videos | O) & {1 =

2 WISTIA  rropucT upDATES : A New Way to Organize Your Videos m m m S8 BB 48 COMMENTS

BLOG » PRODUCT UPDATES
WistiaFest 2015: Relive the Magic

A New Way to Organize Your Videos

by Ache Currier on March 25, 2014 Introducing Timeline Actions and Improved
Analytics

PRODUCT UPDATES - May 13, 2015 - 88 Comments

We've given the organization tools within Wistia a major overhaul! Now, you can move

videos across projects without losing your stats or customizations. Storytelling and Authenticity at Sandwich Video:
An Interview with Adam Lisagor

Conducting Great Interviews: A Meta-Interview
with Sarah Green

STRATEGY - April 21, 2015 - 41 Comments

NS

Sign up for the
Newsletter!

Go







Context guides improvements

< Back to video page: Introducing - Move & Copy

Introducing - Move & Copy
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84% Average Engagement

3.5K Total Plays

63% Play Rate

Heatmaps

Jun 4, 2015 France Telecom
84%
9:29 am il Poissy, FR | |

Jun l, 2015 Omantel
57%
8:03 am m Muscat, OM






Nose: Average Engagement Loss by Video Length

The Nose

The first 2% of the video
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To improve:
» Jump rightin
4-5 5-10 10-20 20-30 30-45 40-60 60+ . HOOk the aUdience

Video Length (minutes)

* |mpress quickly



Body: Average Engagement Loss by Video Length

The Body

The middle 96% of the video
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To improve:
 Split into parts
-4 4-5 5-10 10-20 20-30 30-45 40-60 60 +

. . « Change locations and people
Video Length (minutes) .
» Add personality

» Use music for momentum




Tail: Average Engagement Loss by Video Length

The Tall

The last 2% of the video
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To improve:
* Don't "wrap up”
-4 4-5 5-10 10-20 20-30 30-45 40-60 60 +

o + Keep logo/titles super short
» Beware ending music




Use context to learn & pay
attention to the parts NS
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Annotations
Full screen CTAs
Email Capture




Annotations

Why is Mat wearing a Superman costume? )




Align annotations to rewatching

< Project Trends: Production Choosing Music for Your Video

Choosing Music for Your Video

61% Average Engagement
100%

2 (.2K Total Plays
64% Play Rate

40 Actions

25%

(_\ ' 10W »: - t Al S

5%

Heatmaps

Today SBC Internet Services

- 11%
10:01 am % North Hollywood, CA



Full Screen CTA

Is Brand a Google Ranking Factor? -
Whiteboard Friday

Branding | Whiteboard Friday

A frequently asked question in the SEO world is whether or not branding plays a part in Google's
ranking algorithm. There's a short answer with a big asterisk, and in today's Whiteboard Friday,
Rand explains what you need to know.
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Capture viewing momentum

Is Brand a Google Ranking Factor? -
Whiteboard Friday

A frequently asked question in the SEO world is whether or not branding plays a part in Google's

ranking algorithm. There's a short answer with a big asterisk, and in today's Whiteboard Friday,
Rand explains what you need to know.

T you enjoyed this Whiteboard
Friday, check out "How to Provide

Unique Value in Your Content”
With
Rand Fisnkin




Turnstile

Stay up to date!

Your email

Enter your email to stay up to date as
we add more content to the Learning Center.

1.2 million emails collected



Turnstile Location

Enter your email address
to view this video.

25% 26%

@ START @ MIDDLE @ END




Conversion Rate by Location

Enter your email address
to view this video.

16% 24% 3.4%

CONVERSION CONVERSION CONVERSION
@ START @ MIDDLE @ END




Turnstile Conversion Rate by Location
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~ Keep people watching
Drive contextual actions
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Crawled 100k keywords

GO 816 laptop computer

Web Shopping Images Books News More ~ Search tools

About 262,000,000 results (0.30 seconds)

MacBook Air
www.apple.com/ ¥
All the power you want. All day long. Learn more.

0OS X Yosemite - MacBook Pro - Compare Macs - Features
¥ 199 Boylston St, Chestnut Hill, MA - (617) 454-9940

Surface™ Pro 3 Does More - Microsoft.com
www.microsoft.com/Surface ~

4.3 Y% %% rating for microsoft.com

A Tablet That Replaces Your Laptop. 12" HD Touchscreen. Starts at $799.

The Best Everything Device Ever Made — Mashable

Laptop Computer Deals - Highly Rated Models, Low Prices
www.tigerdirect.com/ ~

4.3 Y% %I rating for tigerdirect.com

Shop & Save More @ TigerDirect!

Ratings: Prices 10/10 - Selection 9/10 - Website 9/10 - Shipping cost 8.5/10

TigerDirect.com has 6,853 followers on Google+

Laptops & Notebook Computers - Best Buy
www.bestbuy.com/.../computers.../laptop-computers/abcat0502... ¥ Best Buy ~
Shop Best Buy for the best laptop or notebook computer to meet your needs at home,
school, or work.

Laptops - PC Laptops - MacBooks - 2-in-1s

Laptop Computers : Electronics - Walmart.com
www.walmart.com/.../laptop-computers/3944 3951 132960 ~ Walmart ~
Shop for Laptop Computers in Electronics. Buy products such as Toshiba 15.6"

Satellite C55D-B5319 Lagtog PC with AMD E1-2100 Processor| 4GB Memom

0

Google

v“ *Ol

pc monitor|

Web Shopping Images Videos News More ~ Search tools

About 211,000,000 results (0.68 seconds)

Computer Monitor Deals - tigerdirect.com
www.tigerdirect.com/ ~
4.3 %% % %I rating for tigerdirect.com

Save Up to 40% Off Select Monitors Shop & Save More @ TigerDirect!
TigerDirect.com has 6,853 followers on Google+
24"-26" Monitors
Clearance Deals

Widescreen LED Monitors
18"-19" Monitors

4K PC Monitor at Amazon - Amazon.com
www.amazon.com/computers v
4.5 Y% %% rating for amazon.com

Save on 4K PC monitor Free 2-Day Shipping w/Amazon Prime!

Monitors | Computer Monitors - Newegg.com
www.newegg.com/Monitors/Category/ID-19 ¥ Newegg ~

Buy Computer Monitors from Asus, Samsung, Acer, HP, Viewsonic at Newegg.com.
We offer the best prices, fast shipping and top-rated customer service.

LCD Monitors, LED Monitors - Large Format Displays - Touchscreen Monitors

Computer Monitors: LCD, LED Monitors - Best Buy

www.bestbuy.com/.../computers-pcs/computer-monitors/abcat0... ¥ Best Buy ~

Find the computer monitor that's right for you at Best Buy. Compare and purchase
monitors from 17-inch to 27-inch and up. Shop all of our LCD HD and LED HD ...
Flat Panel Monitors - LED Monitors - Gaming Monitors - IPS Monitors

Amazon.com: Monitors - Computers & Accessories ...
www.amazon.com/Monitors-Computers.../b?ie... ¥ Amazon.com, Inc. ~
Results 1 - 24 of 49647 - Online shopping for Monitors - Computers & Accessories from

Shop for pc monitor on Google

= 2

Dell - D2015h Hp - 20"
19.5" Led Mo...  Widescreen F...

$89.99 $89.99
Best Buy Best Buy
9 In store 9 In store

HP 20-Inch LED Lg- 27" Ips Led

Monitor... Hd Monit...
$99.99 $199.99
Staples Best Buy

Yk k e (805) Yk kK (206)

®

LCD Monitors at Walmart

www.walmart.com/LCD-Monitors ~
4.2 Y% % 7 rating for walmart.com

Low Prices on Quality LCD Monitors.

Free Shipping to Store!

Lg-21.5" Led
Hd Monitor...

Best Buy
? In store

E!

Asus - 23"
Widescreen L...

Best Buy
%k K (63)

+Cas¢g

Sponsored ®

Dell - E2215hv
21.5" Led Mo...
$109.99

Best Buy

9 In store

Dell - 24" Led
Hd Monitor

$179.99
Best Buy
Yk KKy (430)



TigerDirect.com

B Live Help or (800) 800-8300

SEE ALL PROLC

Shop Monito

= Free Shippin

.5 FREE 2-Day Shij
sign in

Narrow your

=l Price Range

$25 to $49 (5)

$50 to $99 (48)
$100 to $199 (242)
$200 to $499 (306)
$500 to $749 (109)
$750 to $999 (52)
$1000 to $1499 (59
$1500 to $2000 (35
More than $2000 (1

= Manufacture|
3M (9)

Acer (68)

American Industrial
AOC (18)

APC (2)

» See More...

=l Screen Size
T ——

Crawled 375k landing pages

My Account | Track Order | Gift Cards | Catalog | Help v

Find Store Weekly Ad Today Only For Business
Hello

e > ik @ rankin g Coach A Home News Features = Login
Shop All Produ (] DISCOUNT 3 ~ Welcome To Discount Electronics! m or
MELECTRONICS:5e? B 1 A

/ﬁ\\ LOCATIONS & HOURS ABOUT US REPAIR Vi
— H Locations & Hours
Categories

* 1 of a Kind Items

| butld up

+ Accessories + Features Demo Login Pricing Product blog
* Apple + p “ .
> Cell Phones + SEO S f ; _ o FiehEve vi 2 | my CUStOmerS Onllne
€€ our main screens wi ISNEye view .

» Computers + 0 t W are (click images to see more in our live demo) _ ‘_&‘ ‘
* Gaming = * ?”":.-:?‘v 1o 20090008 [F] | applycmecange I ‘
» Laptops + Cheap Dell LCD Monitor  Dell 1707 LC Online SEO software that automates your : o g Somrch  Renoseerhume ’ H?T—mw«« -

Flat Panel SEO efforts, including rank tracking and link et et g et et s |76 | EES————
* Monitors : b2 g | e reotutcat com

building. : - ol [ g | S —
» Networking + : A —
s2000 L $49.00 c , ; . e | PR | mS—
e 56,268 users can't be wrong! | “~ S —
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