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PEOPLE FORM FIRST IMPRESSIONS ABOUT

PEOPLE N 100 miLLISECONDS.

That's 0.1 or 1/ 10% of a second.

Angie Schottmuller @aschottmuller #ConvRoadTrip






What impression was set?



PEOPLE FORM FIRST IMPRESSIONS ABOUT

WEB PAGES N 1/ MILLISECONDS.

That’s 1/59t" of a second.

Angie Schottmuller @aschottmuller #ConvRoadTrip
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98% of first-time

visitors will NEVER
RETURN to your site.

Angie Schottmuller @aschottmuller #ConvRoadTrip



“THEY CAME.
THEY PUKED.
THEY LEFT.”

- @Avinash Kaushik, Analytics Expert

Angie Schottmuller @aschottmuller #ConvRoadTrip






Every web page is a PARTY.
Nobody shows up to PUKE.

INTENTIONALLY



Every web page is a PARTY.
Nobody shows up to PUKE.






WEB FIRST IMPRESSION REHAB

Image credit: House Angie Schottmuller @aschottmuller #ConvRoadTrip



STAGE 1: CONFESSION



OOOOOOOOOOOOOOOOOOOOOOOO

Angie Schottmuller @aschottmuller #ConvRoadTrip



5-SECOND TEST

@aschottmuller #ConvRoadTrip



(]Byers ge):’re\;isn;esaafg'g?nrgn-tgzzrda?uernr(t)?lnding areas. 800-977-5323 (800'977'|—EAF)

First Name Last Name I_Qaf G’uar dﬂ
e Gutter Systems
Email Nww Wu

Interested In dw 50“'
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-
o OFF
=500
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“Sﬁnon

1 l1
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5-SECOND TEST:

WHAT DO YOU REMEMBER?

Who is the company?

What are they offering?
Do they appear credible? (-1, 0, +1)

What's the call to action?




5-SECOND TEST:

WHAT DO YOU REMEMBER?

V" IDENTITY

v" OFFER

v" CREDIBILITY

v" CALL TO ACTION (CTA)

‘ Nll: ’

N B
y '} \
a5 5 :




'@ 7 Byer S i amento 3nd Surrounding areas. 800-977-5323 (800-977-LEAF)

5-SECOND TEST =
PLANNING: === CLeatCard=.

Newver ever
= clean Your
ng—us ﬁgw'\
L L N —— =
S omoRV - PN ke - (o ol
FACTOR  [DESRED __|ACTUAL
IDENTITY Byers’ LeafGuard
OFFER LeafGuard Gutters [50% off install]
CREDIBILITY +1
CTA Get Estimate

Angie Schottmuller @aschottmuller #ConvRoadTrip



6-FOOT TEST

Angie Schottmuller @aschottmuller #ConvRoadTrip

Image credit: immediateentourage.com




Example: championwindow.com

CHAMPION  ( on o iuse

2} FREE In-Home Estimates

It’s Home Improvement Season
Get Started Now!

+/ We Design It
+/ WeBuild It
 We Install It

J We Guarantee It IIE

(888) 391-2730

BEST OPTION... CALL NOW

(888) 391-2730

FILL OUT THE FORM BELOW
First Name

Last Name
Zip Code
Phone
=
Interested in:

1 vou ike o re
or product infrmatior

6-FOOT USABILITY TEST (MOCKUP)

v |ldentity
v’ Offer

v’ Credibility
v\ CTA

Angie Schottmuller @aschottmuller #ConvRoadTrip



Over 75 Locations Nationally - Showroom & Service Locally

CHAMPION

Windows * Sunrooms * Roofs « Home Exteriors

1/3 OFF

on a Whole House
of Windows*

(888) 391-2730
£ LS

ﬁ FREE In-Home Estimates

Factory Representatives will share the Champion Difference. Whether you invest or not - you'll understand the
most common mistakes to avoid in your choice of contractor, products and warranties.

BEST OPTION... CALL NOW

(888) 391-2730
(OR)

FILL OUT THE FORM BELOW
I

It’'s Home Improvement Season
Get Started Now!

First Name

«/ We Design It

</ We Build It
/ We Install It

¢ We Guarantee It

Last Name
Zip Code
Phone

Email
Interested in:

W indows
-S unrooms
.R oofing

WViny! Siding
.Entry Doors

| would like to receive future email offers, customer service surveys
or product information.

®ves @No

dTrip




'USER IS DRUNK" TEST

Cheers to the UX geniuses at Squareweave that originated the idea!

Usability Test Credit to Squareweave: » The User is Drunk - YouTube http://j.mp/1i2tpnV



"USER IS DRUNK" USABILITY TEST

VIRTUAL REALITY EXPERIENCE: Squint your eyes and move your head back and forth.

ARE DISTRACTIONS REMOVED? ]

IS THE CTA BIG Commerce
OBVIOUS IF 7

BLURRY?

ARE GUIDED

DIRECTIONS My Store Name : IS THE CTA
PROVIDED? [RY F¢ ‘ ; REPEATED?

What are you waiting for?




STAGE 2: TREATMENT



v IDENTITY
v OFFER
v CREDIBILITY

aar)



IDENTITY



signin or register ACCOUNT  BEAUTYINSIDER 3 FREE SAMPLES £F STORES

i

0 BASKET

SEARCH n S E P H @ R A 3 FREE SAMPLES
WITH ANY PURCHASE »
MAKEUP  SKINCARE FRAGRANCE BATH&BODY NAILS HAIR TOOLS & BRUSHES MEN GIFTS SALE  BRANDS

QUICK LINKS GIFT OOOH.

Just Arrived

Jatue Sets GIFT AHHH.

Bestsellers GIFT SEPHORA.

IDENTITY

o~

N\

\ P

-
Nt

Travel Size IT'S THE MOST BEAUTIFUL TIME OF YEAR.

SHOP OUR GIFT GUIDE

Weekly Specials

OFFER

WEEKLY SPECIALS »

CREDIBILITY

8 FREE SAMPLES
Choose a sample set of the
season in a stylish bag.

CTA

USE CODE: SEASONSET

EDITORS' PICKS see more




American

Bullion

FREE GOLD GUIDE

INVEST IN
GOLD

1) Protection 2 ) Diversification 3 ) Profit Potential

6 Q oredles SUONGg aN0 SKAON Gold demand and prices have
) & investment ;‘,-.’:'TJ:' O and 15 3 angibie consitently trended upward for the past
nA A0 oot b oeobey Aainet mend.meiting 10 e an |
atio asset to protect against ¢ witing 10 years and most jial exp
P portfolio plunges believe this trend will continue

CNBC

’[@ Forbes @

v IDENTITY

OFFER

CREDIBILITY

CTA




OFFER



WILLIAMS-SONOMA

J00KWARE = COOKS' TOQLS__CUTLERY FIECTRICS RAKFWARE FOOD TABLETOP & BAR HOMEKEEPING OUTONNR

AGRARIAN

Join our email list
GET 10% OFF + FREE SHIPPING
ON YOUR NEXT ORDER OVER S49*

Be the first to learn about exclusive offers,
new products and special store events—starting today!

o~

N

o

IDENTITY

 OFFER

CREDIBILITY

CTA




M2 Midwest Dental 200 Village Center Dr #400, North Oaks, MN 55127 » (651) 555-5555

. . 4 ~ NEW PATIENT SPECIAL
Family Dentistry in North Oaks Cleaning, Exam & X-Rays:

Adults $89{$289) Kids $49{$157
¢ Close to home

¢ Flexible scheduling
g/ Affordable payment plans

IDENTITY

v OFFER

\/ Compassionate, friendly staff

or...Call Now (651) 555-5555

We're open until 4pm today.

CREDIBILITY

Payment Options That Fit Your Budget

We accept a wide range of insurance carriers™. Payment plan financing options are also available. All

services and costs are explained up front, so you won't have any surprises and can confidently proceed C I A
with the care you need.

Full-Service Dentistr 2 oa st e

Y Ameritas S @) Bluegrons; Y Cigna. O peLTADENTAL B8 HealthPartners
Preventative, restorative, orthodontic, cosmetic
and periodontal dentistry services:

. A,
Humana MetlLife PREMIER | UnitedHealthcare

n Cleanings & X-Rays
n Fillings & Repairs

Tooth Removal 2 CareCredit Noinsurance? No problem!

Implants & Dentures Low monthly payment plans are available to you with CareCredit.

Braces & Retainers
Whitening & Crowns



“SCENT TRAIL” PROGRESSION

INITIATE ™) MAINTAIN =)> ENHANCE

KEYWORD / AD / WOM PAGE HEADLINE HERO SHOT IMAGE

Go Sle KEYWORD n

Angie Schottmuller @aschottmuller #ConvRoadTrip



CREDIBILITY



Adobe’ Test&Target

First name

Advanced landing page o~ IDENTITY

optimization powered
by Adobe Test&Target

Phone

OFFER

Organization name

Website

CREDIBILITY

Download Top 5 Conversion Opportunities for Digital =~ Country
Marketers. Select =]

State/Province

Test and target your landing page visitors and increase conversions Select ~] CTA

Adobe® Test&Target™ puts control directly in the hands of marketers to Zip or Postal Code
quickly and continually execute multiple A/B testing and multivariate
testing (MVT).

Industry
¢ Learn efficiently - Employ popular testing and targeting ap Select B
alimina b . ..;_ r T Functional area/department

Select E]

¢ Convert more-Pe

customer ToUChpOINts on the WEDSILes =15 Job title or role
¢ Build visitor profiles automatically - = and ol
Submit
Download our featured white paper: Top 5 Conversion Opportunities for h
LR I T PR . Show/Hide pre-pop




|-800-DENTIST,

Need a Dentist?

/\_/’

Z|P Code

Dental Need

~_ Connect with a quality Checkup and Cleaning
local dental office. Insurance/Payment
\ A // ) Dentists screened and selected just for you Self-Pay/Out-of-Pocket $

98% customer satisfaction

Over 7 million happy patients

Certifications: 1-800-DENTIST Has Been Seen On:

Jll BUSINESS 1519
Y A+ Rated S

"
AW FOX NBG CBS® @

Find a Dentist Who'’s Perfect for You

There's no reason for putting off finding a great dentist any longer. Free, easy-to-use,
1-800-DENTIST can connect you with quality local dentists who are perfect you in just
minutes.

Has it been a while since you've seen a dentist? Whether it's been a year, two years or
far longer since your last dental exam and teeth cleaning, it's never too late to start
getting your oral hygiene back on track. Your first step? Check out the 1-800-DENTIST
pre-screened dentists near you and make an appointment.

24/7 Hotline

2

Call Toll-Free

eV ssanite g 1-855-853-7343

™

Millions of Happy Patients

1  “Iwas really nervous about my visit. But
Dr. Scott was so gentle and
understanding. Thanks for the referral!”

\ 4 — Kay W.

About Our Dentists

» Use the latest technology

s Aarmmitteard thn nantle ArarMmnacoinnates Aares

IDENTITY

OFFER

v CREDIBILITY

CTA




CALL TO ACTION (CTA)



" IDENTITY
" OFFER

" CREDIBILITY

X CTA




University of Wisconsin-Eau Claire ’ Continuing Education

Advanced Foot Care Courses for Nurses

Nursing CEU credits you need with the specialized clinical hours you want...

IDENTITY

Course Introduction, Foot and Nail Care: Educat... < 0O
e = Which courses interest you?
|| Foot & Nail Care Education

Foot & Nail Care Business O FFE R

"] Lower Extremity Therapy

Full Name *

CREDIBILITY

aar)

Get the Foot Care Nurse
Education Brochure

FOOT CARE NU RSE EDUCAT'ON We guarantee 100% privacy

Dates: Feb 18-20in Eau Claire, Wisconsin 4.6 W W A 142 reviews

CEUs & CONTACT HOURS
DON'T WAIT!

Earn contact hours qualifying you to take the WOCNCB

" o N\



The

e Spring Sale
29

DAYS LEFT

Get Your $20 Savings
Coupon Now

BOOTS THAT LAST.
A SALE THAT WON'T.

Mike, SAVE $20 on all work
boots and shoes!

Valid only April 1-30 at participating stores

«JByers

- Call (800) 977-5323
& Quick Estimate & 2

0% O

Never clean your
gutters again.
EVER.

fall leaves ave heve... Don't wait

Get Youvr FREE cstimate +oAa5! A

IDENTITY
OFFER
CREDIBILITY

aar)



The CALL TO ACTION should be the
FIRST THING TO STAND OUT

on any piece of marketing.

Angie Schottmuller @aschottmuller #ConvRoadTrip



STAGE 3: RECOVERY



Our minds are inherently programmed to respond to colour. They shape our
and emotions. And according to studies, colour affects more than mood — ith
to change our buying habits. Colour can invoke as much as an 80 per cent cha
when it comes to online shopping, advertising, and marketing campaigns.

While perceptions of color are somewhat subjective, some color effects have
Here are some examples of how different colours are perceived, and logos the
to aggressively or subtly reach their market.

I yr—

Can have conflicting
maessages. Bright and
highly visible, it's often
used in logo design to
get attention, create
happiness and
warmth,

Caution

Cheerful

Cowardice

Curiosity McDonald's
Happiness

Positivity
Sunshine
Warmth

red

An intense colour that
can summan strong
emotions from blood
and warfare to love
and passion. Used in
logo design to grip the
viewer's attention and
has been known 1o
raise one’s blood

RedBull
.~

ENERGY DRINK

B iaeas spread

P d\o(ogg s
4

C/o'oufs

EverwonderedwhyMcDonald's, KFCand
PizzaHuthaveadashofredintheirlogos?
Because the colourred whetsappetite. ET
Magazinelooksatthemany shades of

colour thatmakeus seethings differently

Creativity
Enthusiasm
Fun

Jovial
Lighthearted
High-Spirited
Youthful

WHAT COLOUR.

of consumers cite

Tus oo T,
spread

COLOURS IN THERAPY

COLOURS IN ADVERTISING
® O

hdes cha
fiphelle v\lwf
2

P=conscious judgment about an
lironment or product within

D seconds of initial viewing.

een 62% and 90% of that

sment is based on color alone."

of shoppers did not return to a
store due to overall aesthetics.

DR CAN IMPROVE




COLOR PERCEPTION

PHYSICAL PHYSIOLOGICAL PSYCHOLOGICAL

Angie Schottmuller @aschottmuller #ConvRoadTrip



COLOR PERCEPTION

PHYSICAL PHYSIOLOGICAL PSYCHOLOGICAL

Angie Schottmuller @aschottmuller #ConvRoadTrip



Reference: wikipedia.org/wiki/Optical_illusion Angie Schottmuller @aschottmuller #ConvRoadTrip



can see your halo,
halo, halo...”

~ Beyonce




Angie Schottmuller @aschottmuller #ConvRoadTrip
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HUMAN EYE
RECEPTORS

r @aschottmuller #ConvRoadTr
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Reference: wikipedia.org/wiki/Optical_illusion Angie Schottmuller @aschottmuller #ConvRoadTrip



Dlest

Where the best test

Agile Software Testing

Can Your Testing Keep Pace With Agile?

Get This Free Whitepaper Now

First Name:

Last Name:

Job Title Level: e ao:

Department: Select One

Email Address:

Phone:

Company:

Country: Select a country

Learn 10 great tips for Agile testing, including

1

Feedback Loop

Learn how to include
internal and external

Agile
Y"'m/wk,s

2

Define Your Matrix

How to prioritize by OS,
browser, plug-ins, anti-virus

feedback before you launch: programs and other criteria

your products

And much, much more...

War,
s T €St

" Quay, Aves

Capture Data

Save time by learning how
to spot actionable
information, while ignoring
the rest

Angie Schottmuller @aschottmuller #ConvRoadTrip



Image: Rainbow Bonita Angie Schottmuller @aschottmuller #ConvRoadTrip



THE HUMAN EYE JUMPS

3XASECOND

TO CAPTURE NEW
VISUAL INFO.

Angie Schottmuller @aschottmuller #ConvRoadTrip



The eye WANTS to find
that complementary color.




NEEDS |
The eye"WANTS to find

that complementary color.

Angie Schottmuller @aschottmuller #ConvRoadTrip



!
_ ~ i
e g AR

LEAD IT TO YOUR CTA.

-
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» o -



»

Image source: hetras.wordpress.com Angie Schottmuller @aschottmuller #Cgj



Color Physiology

THE CLOCKWORK CONVERSION COLOR MODEL

Angie Schottmuller @aschottmuller #ConvRoadTrip



COMPLEMENTARY COLOR CTA BUTTON

I




CLOCKWORK CONVERSION COLOR MODEL - KEY #1

Use Complementary Color CTA Button

l' egequant Pricing Technology For Agencies ’ LOG IN ’

You’re here to improve your website.
Step one: instantly see what your users see.

TRY IT FREE

No credt card required “"‘
and what they'll miss
= A
4

BARNES -NO

BN.com
0D

ngie Schottmuller @aschottmuller #ConvRoadTrip



CLOCKWORK CONVERSION COLOR MODEL - KEY #1

Use Complementary Color CTA Button

@ I- Au N CH I-l ST PRU HOME TOUR BLOG SIGN UP LOGIN

Launchlist Pro

st.net
Google Maps  YouTube Wikipedia Newsv

PRE-LAUNCH WEBSITE TESTING
MADE EFFICIENT.(AWDALIILEBITEUN)

Launchlist helps web designers and developers check UE| e
. . viILUNLIvIO PROJECT DETAILS
their work before exposing it to the world at large.

Website URL  launchint net

Asthor usersame Qey@hemaan com )

Al text free from spelling errors?
Content has been placed consistently? . .

i ?
Or use the I version (akays free) Page & Content formatting has been tested!

i} LAUNCH WEBSITES ¢z CREATE, SAVE, 5  DEFINE YOUR OWN 22 COMBINE &
~ WITH CONFIDENCE EDIT & ARCHIVE TEMPLATES COLLABORATE

From web apps to brochure sites or even Test your websies in a team and send
wsketters - qeate t se nvolved. We ) )
emai nevsketters - geate your own reports to al those nvolved. Weve Angie Schottmuller @aschottmuller #ConvRoadTrip

Step up your qualky control and ensure al Create new checklsts, update them as
aspects of your websies are complete you progress and archive them when your
before exposing them to the world at site is Bunched. All checklsts are saved n

individual checklist templates for all your incided muk user accounts so that



RESERVE CTA COLOR ZONE

,,,,,,,,,,,,,,,,, — CTA COLOR
- ZONE



CLOCKWORK CONVERSION COLOR MODEL - KEY #2
Reserve CTA Color Zone

Drive more attention to your most important website content with Hello Bar.  Try It Out

Login Blog HELILO BAR [E6557

MADE FOR DEVELOPERS
UNLIMITED SITES

/ L / LEARN MORE

HEI.I.O BAR

Angie Schottmuller @aschottmuller #ConvRoadTrip



USE PURE COLOR FOR CTA BUTTON

r r PURE HUE
PURE COLOR PURE COLOR

SOLID SHADE GRADIENT TINT

(+ WHITE)

TONE
(+ GRAY)

PURE COLOR TEXT
VS.

NON-PURE COLOR




CLOCKWORK CONVERSION COLOR MODEL - KEY #3

Use Pure Color for the CTA Button

(p CLUBDIVOT.COM

Play More Golf.

With ClubDivot, we make it easier than ever to organize your golfing life.
Welcome to the better way to connect...

D=
).\ @ Ea ==
e P

Create Organize Book e
Clubs TeeTimes Online LR

Join The Beta Connect with friends, organize tee times, play more golf.

Sign up today so you can get

organized and play more goif!
m Clubs ® TeeTimes
Create and manage private clubs, keep track of Send out invites via email and schedule your
your golf calendar and organize communication tee times online in seconds

between members

Sign Up Now @ Dashboard L Members

View the activity feed for your groups and stay Invite friends, co-workers and business
Share ClubDivot with friends _§ B up to date on current club news and tee times contacts to be part of your ClubDivot network
and add them to tee times in seconds

Reference: "Clockwork Conversion Color Model” by Angie Schottmuller © 2012, Example: ClubDivot.com Angie Schottmuller @aschottmuller #ConvRoadTrip



NEUTRALIZE NON-CTA COLORS




CLOCKWORK CONVERSION COLOR MODEL - KEY #4
Neutralize Non-CTA Colors

There's a Better Way to Manage Social Media

Get powerful social media management tools to help grow your business.

Manage Efficiently. Organize all your social accounts into
one dashboard & streamline your workflow.

Work Together. Add your team members, assign
posts, and collaborate your way to the top.

Show Results. Measure and improve performance
with insightful reports and analytics.

Start your FREE 30-day trial Learn more

Manage and connect with more than 35 popular social networks

OB 000H W

k Conversion Color Model" by Angie Schottmuller ©

Angie Schottmuller @aschottmuller #ConvRoadTrip




Let the CTA and Hero Shot stand out.
All else is the stage.




CLOCKWORK CONVERSION COLOR TEST

Is the CTA color complementary to
the dominant color?

Does the CTA button use
pure color?

85%+ saturation and brightness levels

Is the CTA color "zone"
reserved for CTA use only?

Are non-CTA colors neutralized
as shades, tones or tints?



QUIZ TIME



¢  WHICH RULES ARE BROKEN?

COMPLEMENTARY: RESERVED: PURE COLOR: OTHER COLORS NOT PURE:

T '

- Vancouver:

TIiSfSY Ir guide te
hikes near Vancouve
sout] w&c British C

"I

The Top ' O Must-Do Hikes around
Vancouver, British Columbia

8Y KARL WOLL

(4]

onvRoadTrip



CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD
COMPLEMENTARY: RESERVED: PURE COLOR: OTHER COLORS NOT PURE: ‘/ C

ESt K
Van uver?

ThlS eBook is your _.,_ the most spectz -~T r

D Mug-poﬂllaamund
mroplo

Vancouver, British
'_ -

o

8Y KARL WOLL

Only $3.99 - Preview

Reference: "Clockwork Conversion Color Model” by Angie Schottmuller © 2012. Angie Schottmuller @aschottmuller #ConvRoadTrip
T e o e ﬁ‘—‘-““:“ﬁrlvr\‘—ﬂu£ﬂ11ﬁ o o AT e e e L L



CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD
COMPLEMENTARY: \/ RESERVED: PURE COLOR: OTHER COLORS NOT PURE: f A-

-
d Only $3.99 — Preview the Guide

Reference: "Clockwork Conversion Color Model” by Angie Schottmuller © 2012. Angie Schottmuller @aschottmuller #ConvRoadTrip
T e o e A-‘—--““:“n‘hr;vv\-‘—:‘\u:r\11ﬁ o o AT e e e L L



CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD
COMPLEMENTARY: RESERVED: PURE COLOR: OTHER COLORS NOT PURE: ‘/

ESU online

ARIZONA STATE UNIVERSITY

Have questions about enroliment,
degree programs, or financial aid?

Email Address * Phone *

-j " SubmitforMorelnfo ©
|
Embrace the future of

B
Ref nurSI ng at ASU- By providing my information and clicking the Request

Information button. | consent to be conta

D

adTrip



CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD

COMPLEMENTARY: RESERVED: PURE COLOR: OTHER COLORS NOT PURE: ‘/

ESU online

ARIZONA STATE UNIVERSITY

Have questions about enroliment,
degree programs, or financial aid?

Email Address * Phone *
- ol
Nursing Program Guide
Embrace the future of
o nursing at ASU.

Information button. | conseant to be contacted via

adTrip



It works for all hues of the
color wheel...



' ‘ CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD

n COMPLEMENTARY: RESERVED: PURE COLOR: OTHER COLORS NOT PURE:

Ready to enroll? Got questions?

University of Wisconsin-Eau Claire ‘ Continuing Education Call (715) 836-3636

Ethics & Boundaries: Fresh Topics & Practlcal Advice for
“Real Challenges in Suburban & Rural Wisconsin

FULLNAME*

Find ethics training options
you need and want before
the Feb 28, 2015 deadline. EMAIL*

Download our brochure for:

d » Course descriptions and contact hours Get the Ethics Training

» Schedule dates, locations, and pricing Program Brochure Today
/s [A; . P Registration form and instructions

Reference: "Clockwork Conversion Color Model" by Angie Schottmuller © 2012. Example: UW-Eau Claire Angie Schottmuller @aschottmuller #ConvRoadTrip



> CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD
\i COMPLEMENTARY: RESERVED: ‘/ PURE COLOR: OTHER COLORS NOT PURE: A-

\

Free trial of Contact Manager

Try it for 7 days and then continue for $5/month
frstname

last name

job btle

email

phone

company

employees -- Select One -- v

postal code

] I nave read and agreed 1o

enl, intluding

Secion 6
Organl:o YOur work Ife—contacts, tasks, eic—in a single spot
start free trial
N3 Track conversations and Interactions

Reference: "Clockwork Conversion Color Model” by Angie Schottmuller © 2012. Example: SalesForce Angie Schottmuller @aschottmuller #ConvRoadTrip



<

| CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD
(\\ COMPLEMENTARY: RESERVED: PURE COLOR: OTHER COLORS NOT PURE: A +

‘ FALCONSOCIAL FEATURES

Complete Social Media Management

FALCON Social Showreel Share ¥ More info

v Qo+ & m B+

Reference: "Clockwork Conversion Color Model" by Angie Schottmuller © 2012. Example: Falcon Social Angie Schottmuller @aschottmuller #ConvRoadTrip



CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD B

COMPLEMENTARY: RESERVED: ‘/ PURE COLOR: OTHER COLORS NOT PURE: ‘/

CLIC{>TALES®
Get The Benchmarks Now! Based on data from thousands of websites

Download the 2013 Web
Analytics Benchmarks Report

How is your website performing? Compare your website’s performance to your
competitors and peers with ClickTale’s 2013 Global Web Analytics Benchmarks
Report. For this report, ClickTale leveraged aggregated data captured from
thousands of websites to create the industry’s most comprehensive guide on website
performance.

This data and invaluable analysis allow

you to compare your performance and
| find key areas to improve as well as GLOBAL
show management what is done well. BENCHMARKS 555%

Here is what you’ll get by
downloading the free report::

+« Global summary of Bounce Rate,
Time on Page and Scroll Reach

« Breakdown of web analytics
benchmarks bv countrv and

Reference: "Clockwork Conversion Color Model” by Angie Schottmuller © 2012. Example: ClickTale Angie Schottmuller @aschottmuller #ConvRoadTrip



CLOCKWORK CONVERSION COLOR MODEL - CTA AUDIT SCORECARD B

COMPLEMENTARY: RESERVED: PURE COLOR: / OTHER COLORS NOT PURE: ‘/

FREE DELIVERY

H.BLOOM

YOUR PERSONAL FLOWER SERVICE -
2 DC . Chicago

LUXURIOUS & AFFORDABLE FLOWERS
DELIVERED REGULARLY

Starting at Just $29/Delivery with Free Shipping!

Reference: "Clockwork Conversion Color Model" by Angie Schottmuller © 2012. Example: H.Bloom Angie Schottmuller @aschottmuller #ConvRoadTrip



Unbounce Templates - Clockwork Conversion-Ready!

Find Your Life Coach

and Start Living Better

wellness is our only goal. Our coaches are ready to
help redesign how you live your life »

Name*

Do you feel like you'e not living. Email *
upto your potential? At Lasano,

wve specislize in developing your Phone*

FIND MY COACH NOW

passions and guiding you on your
life journes: Fill out the form
opposite and let's begin.

dolor

olorin

O yuli

Full-funnel Marketing
Analytics That Even Your
CEO Can Use

Understand Traffic to Your Website
With segmentation reports you'll know which
inbound channels are performing the best.

Convert More Leads and Customers
An optimized funnel means more
customers by letting you target the right
message to the right

Save Time

Marketing Analytics Software For Busy People

‘Select a Country I

BOOKIVIIDEMON G,

HEAR WHAT ONE OF OUR USERS HAS TO SAY

“We had Yuli Analytics set up within an
hour and their simple approach to
reporting means that you don't need
a degree in mathematics to
understand it.

Jane is the Director of Analytics at Averio

THIS IS YOUR
PRIMARY HEADLINE

4 1 This is your first amazing
« ) feature and it's awesome!

Aliquam integer mus dolor in etiam. enim
adpiscing
ac mid. Purus? Amet adipising e

it nec

teger veltincdunt n

adpiscing etiam pellentesaque ridiculus sit

phasellus ac sed socis pelentesque amet porta
e

/ 3, ) [his s your third amazing
. ) feature and it's awesome!

Aliquam integer mus dolor in etiam. enim
adpiscing sitportt nec
ac mid. Purus? Amet adipiscin

veltincdunt n

ntesque

urs Integer ut nteger nisl enim

fous! Nunc et integer amet trstique.

jon to your primar.

This is your introduction to

the form and what it's for.

CHANGEYOUR CTA HERE:

This is your second amazing
feature and it's awesome!

Aliquam integer mus dolor in etiam. enim

adipiscing incdunt in

It portt nect Intege

ac mid. Purus? Amet adipiscing et pellentesaque

eros. Mauri Integer ut nteger nil enim
dapibus! Nunc et integer amet tristique

cing etiam pellentesque it

lus ac sed socits pellentesaue amet porta

This is your fourth amazing
feature and it's awesome!

tnect Integer veltincdunt in

Amet adipscing et pellntesque

eros. Mauri integer ut nteger nis enim

dapibus! Nunc et integer amet tristique

) Audrew Barre e S el o adipisang etam pellentesaue ridul
piscing, sit ‘@a‘ e YULI IS TRUSTED BY 4000 COMPANIES LIKE YOURS ol ;P‘ZN,:—MW: - spsenesan e e :
& «
Mate the Csmmitment: te Ysaurse
L About Us “I have been using GreatCompany for all my

Explain from a high level view, what your service does company needs for the last 3 years and couldn’t
and how simple it s. Add descriptive content of your
product and service which willlead them to complete:
your callto-action.

be happier with their service and expertise
They've surpassed all of my expectations and dTrip

customer service!”
ST Codiil RIAS T s arasthr o sHeAEY ol il



CLOCKWORK CONVERSION COLOR TEST

Is the CTA color complementary to
the dominant color?

Does the CTA button use
pure color?

85%+ saturation and brightness levels

Is the CTA color "zone"
reserved for CTA use only?

Are non-CTA colors neutralized
as shades, tones or tints?



Reference: wikipedia.org/wiki/Optical_illusion Angie Schottmuller @aschottmuller #ConvRoadTrip



FOOLISH A/B TEST

L Performable

Stop closing the door on
potential customers, Get
your message right with
Performable.

What can pew du e Perfer malve *

D e e e

&

(o et e A - e tee

Bt et eeny e gt e bages

e

vt e g Sen b emmg

T e s eeh tre esne e

Get Started Now!

3 Performable

Stop closing the door on
potential customers., Cet
your message right with
Performable.

Bt ey B @tk Petrmanie

&

R e

+ L3Performable

e e T e ]

e e g Aboe b omgges

Get Started Now!

Angie Schottmuller @aschottmuller #ConvRoadTrip



i
o

’

How good is your gut?

Guess which version you think won
and then see the real-ife test results.

A

i

Blue Or Orange Button Color?

TAKE THIS WEEK'S TEST

H
Ty
qoaonng

Reference: WhichTestWon Archives, May 2015, ExtraSpace Storage

Extra Space Storage

£308 § 700 E
Sandy, UT £4070

Self Storage In Sandy, UT - 8308 ST E

{’E‘x—traSpa—c\e\ A
__Storage

New Customers

Manager is avalabie at this facity
Manaper bves on ste 855-500-3640
Facity montored by video survellance P S e
£ nic Gate Access urrent Customers
\ 801-566-8876
WEB RATE
slxs' WEB RATE
5'X7' WEB RATE



STAGE 4:
ACCOUNTABILITY



ATTENTION HEATMAPS

INFINITY e Window of Indianapolis,IN_ (317)759-7533

— . MARVIN
RERACENEN

Al

{ oo W) en
the "
d” interior looks and stains like real w7on't rot, mold or w

to do

Get ReciPes

Coupo\'\s Benefits You'll Enjoy...

ver worrying abput humidity, condengation, or decay
pautiful styles and\olors that won't efer require refinishing
opening and miintaining W y me
windows

ws backed

Proper installation s criticar dows to perform correctly. Our
satisfactionratings provewe loit right.

81yearsinbusiness (A+ BCRRating)

501.360+replacement windows installed

Attention Wizard clic<tale: .l eyequant

Angie Schottmuller @aschottmuller #ConvRoadTrip



(]Byers ge):’re\;isn;esaafg'g?nrgn-tgzzrda?uernr(t)?lnding areas. 800-977-5323 (800'977'|—EAF)

First Name Last Name I_Qaf G’uar dﬂ
e Gutter Systems
Email Nww Wu

Interested In dw 50“'
: qutters a\go\m

-
o OFF
=500

D IO T s
“Sﬁnon

1 l1
““‘“L 10/3
Not valid with Ot




First Name

Phone

Email

Interested In

Attention Wizard

instant heatmaps of web pages

Example: Byers” LeafGuard landing page with AttentionWizard heatmap

Angie Schottmuller @aschottmuller #ConvRoadTrip



EVENT TRACKING

O >~~~ - A
L00Q H C ANd
O

User Behavior Event Actions

Event Action Unique Events

Viewed 5 Seconds+ 96
Scroll Beyond Fold 59
Viewed 15 Seconds+ 49

Scroll to Bottom 27

Here's the code: http://bit.ly/gaeventtrackingforcro

Angie Schottmuller @aschottmuller #ConvRoadTrip



MEASURE (=]

CORRECTLY ‘ -




BOUNCE RATE (ORIGINAL)

PRIOR TO JULY 2012

User enters and exits the same page.

bounce rate

the percentage of visitors to a particular website who navi
viewing only one page.

KB




"ADJUSTED" BOUNCE RATE (ABR)

AS OF JULY 2012

. (;008'&‘ Analytics

User enters and exits the same page
WITH NO INTERACTION.

Angie Schottmuller @aschottmuller #ConvRoadTrip



. Google Analytics

A LOGGED EVENT QUALIFIES AS
AN "INTERACTION"

i.e. Logging an event at a 5-second view time (or whatever "first impression” time makes sense for
your audience) results in Google Analytics NOT counting the visit as a bounce.

Angie Schottmuller @aschottmuller #ConvRoadTrip



"Why didn't somebody
tell me??”




WATCH YOUR BOUNCE RATE PLUMMET...

® Bounce Rate

100.00%

Jul 22




Make a REMARKABLE first impression.



REHAB GRADUATION



PEOPLE FORM FIRST IMPRESSIONS ABOUT

WEB PAGES N 1/ MILLISECONDS.

Angie Schottmuller @aschottmuller #ConvRoadTrip



FIRST IMPRESSION REHAB ACTION PLAN:

‘/ Implement Analytics Tracking

Free GA code: http://bit.ly/gaeventtrackingforcro

‘/ Audit Your Website Color Palette

“Clockwork Conversion Color Model”

‘/ Leverage Quickie Usability Tests

5-Second, 6-Foot, "User is Drunk” Tests

Angie Schottmuller @aschottmuller #ConvRoadTrip



KEY TAKEAWAY:

Your persuasive content and design psychology is
futile if the user's eye can't detect it.

Use the Force ...of physiology

(and magical rainbow ponies when necessary.)




PARTY FAVOR

-

M

X

Y

http://bit.ly/gaeventtrackingforcro

‘-,

o

INCLUDES:

» Adjusted Bounce Rate

* Scrolling (beyond fold, page bottom)

* Dynamic Click Tracking
tabs, jump-to buttons/links, file downloads, click-to-call
[tel:], email [mailto:] , and external domain links



ANGIE SCHOTTMULLER

Marketing Optimization Advisor

Q @aschottmuller
@ linkedin.com/in/angieschottmuller

9 aschottmuller@ThreeDeepMarketing.com

C i IR 4 2 Marketing oo o
Qe MOZ s SEMPO: Forbes

S D SVIX Eoared Al The Artinstitutes-

Engine Watch



STRUGGLING WITH
PHYSIOLOGY REHAB?

Get Your Optimization Scorecard
...or contact me for FREE consultation

Angie Schottmuller | aschottmuller@yahoo.com | ®@aschottmuller



